
International Journal of Management Research and Social Science (IJMRSS)                            ISSN 2394-6407(Print) 

Volume 8, Issue 2, April – June 2021                                                                                            ISSN 2394-6415(Online) 

 

         96 

DOI: 10.30726/ijmrss/v8.i2.2021.82013 

E-Purchasing Trends for the Time of Covid-19 Pandemic 
P. Nivetha  

Assistant Professor, Dr.Umayal Ramanathan College for Women, Karaikudi, Tamil Nadu, India 

E mail:  phonix.nithi@gmail.com   

 
Abstract — The Corona virus has dramatically changed the world. These variations are unintended effects of already 

existing files. It explores how e-commerce is entering the market and its effect on consumers' shopping habits and 

purchasing power. This article addresses e-retailers' supremacy in the retail sector because of online shopping. Due to 

Corona virus effect of Computers, e-Purchasing would increase greatly. We want to assess the possible importance of this in 

monetary and government policymaking. 
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1. Introduction 

 
Covid-19 causes minor illness and may infect lower 

airway, leading to serious, pneumonia, bronchitis or others. 

There are both serious and harmless viral infections which 

people can be infected with. World Health Organization 

(WHO, 2018) reports many pandemics that have altered 

human life in the past. On 12 December 2012, China's 

Wuhan government has launched the nation's first detection 

scheme for deadly flu. By the end of the first week, 

millions of people in China had been infected with this 

virus. In addition, 205 countries now have this virus and 

their economies are affected. It is a major problem for 

global e-commerce (Nakhate & Jain, 2020; Whiteboard, 

2020). I examine how the hedonic and utilitarian driving 

forces impact consumers' electronic buying behavior in 

these exceptional circumstances. We pay attention to 

normative factors in relation to LUCC We also compare 

social distancing as we have studied how socio 

demographic characteristics variables impact shopping 

motivations. , Therefore this study investigates According 

world health organization WHO (2020) 6,366,788 have 

confirmed cases in which 383,262 deaths, furthermore 

details of the corona virus is that in America 3,022,824, 

Europe 2,191,614, Eastern Mediterranean 552,497, South 

East Asia, 296, 620, Western Pacific, 186, 853, and Africa 
115, 639 as shown in figure1. 

 

 
 

Fig. 1: World Covid -19 cases in 2020 

 

 
2. E-Purchase 
 

E-Purchase is also known as electronic purchasing or 

supplier exchange is the procurement and selling of 

supplies, equipment, works and services electronically. 

This technology would fully regulate buying processes of 

an organization. This proposal has many creative features 

that contribute to performance, effectiveness and overall 

cost of purchasing. Electronic Purchasing began in the 

1980s when EDI was created. EDI made it possible for 

information to be exchanged within the business 

community. Businesses will also use electronic records 

instead of physical ones. 

 

3. E-Purchase & Covid -19 

 
Corona virus has fully transformed how e-

commerce is performed. 52% of customers have 

changed their buying habits after transitioning to online 

purchases. About 36% of the Swiss of that country 

chose to undergo the vaccine in order to prevent being 

wounded by the corona virus (Andrienko 2020). Sales 

in general continue to increase due to this Corona 

outbreak because people are preparing to visit relatives 

and friends who live out of Singapore due to economic 

recession. A variety of media systems were set up and 
upgraded during this period, such as introducing 

FaceBook's messenger feature for up to 44 friends. 

Google has released an updated edition (Sarah Davis, 

2020). Top ten things to purchase online in the 

forthcoming pandemic are below. 

 
Table 1. Top Retail E-Commerce Websites in Pandemic 

 

S.no: Retail website Millions 

1 Amazon.com 4059M 

2 Ebay.com 1227M 
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3 Rakuten.co.jp 804M 

4 Samsung.com 648M 

5 Walmart.com 614M 

6 Appel.com 562M 

7 Aliexpress.com 532M 

8 Etsy.com 395M 

9 Homedepot.com 292M 

10 Allegro.pl 272M 

 

4. Economic Benefits 
 

Economic profit is considered in e-commercial 

literature in terms of the "purchase intention" of the 

online consumer as well as the "incentive influence". In 

accordance with this line of reasoning, Wang has 

argued that Internet commerce platforms promote 

interactions between seller and customers, and between 

consumers themselves, which increases online shopping 

activity and generates economic benefits. Consumer 

intention often gains considerable intensity as there is a 

strong incentive from the economic benefits to limit and 

prevent sustainable consumption in unpredictable 

circumstances. Both of these benefits from e-commerce 

are useful examples that highlight the value of this 

study. 

 

5. Pandemic Fear  
 

A pandemic is a large and serious global 

phenomenon that happens as an epidemic spreads 

across all aspects of society including throughout cities, 

countries, and continents. As an example, the new 

Covid-19 also affected 422,945 people globally, 

causing 18,907 deaths at the time of writing (March 25, 

2020), and accounted for 3.4 percent of mortality 

compared with seasonal flu (1.0 percent). This is 

important because the fear of contagion affects 

purchases and expenditures. Consumers' behaviour has 

been significantly affected by the Covid-19 virus; 

especially its fear of contagion. According to a survey 

by Nielsen, 45% of the Vietnamese consumers 

purchased different items for storage, and 25% 

purchased those goods over the internet. As a matter of 
fact, now Vietnam companies have modified their 

support services so as to form several new opportunities 

in sales operations. The pandemic can be 

conceptualized as a perception which is related to 

customer behaviour in e-commerce sites. 

 

6. Conclusion 
 

In this way, COVID-19 has had a big effect on e-

purchasing of the world and causing some disruption, but 

e-purchasing is rising at a high pace because of COVID-19. 
Corona virus has forced consumers to accept the Internet. 

Additionally, they face a number of difficulties by using e-

Purchasing (i.e., the shipping time, trouble facing when 

transporting the e-mall goods, and social distance). Now 

customers purchase this commodity because they do not 

have similar items to this. People shift into computers more 

and more because of threat of virus. There are plenty of 

components that have strong demand in the industry. If 

restaurants do not have professional cleaning facilities, 

they lose customers. We have got comprehensive 

information on China's COVID-19 outbreak and reflect 

contemptuously on it. We are involved in researching the 

spread of Corona virus and its effect on buying habits of 

China, but it also affects the world economy. Coverage of 

this subject would boost people and the effects it will have 

on how e-purchasing and industry can be impacted by the 

Corona Virus. The electronic buying would provide 

comfort for people when shopping is involved. Online 

shopping allowed by COVID-19 Investigators should 

concentrate more on this issue because of the e-purchasing 

legislation introduced in August 2016. 
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